DEPARMENT OF MASS COMMUNICATION
FORMAN CHRISTIAN COLLEGE (A CHARTERED UNIVERSITY)

Course Information:

Course Title:			Mass Communication Studies 			(3 Credits)
Course Code:			MCOM 310
Semester:			Fall 2021   

Instructor Information:
Name:				Anam Muzamill
Office Room:			E-233
Office Timings:	Monday, Wednesday and Friday 12:00-12:50  
Email:				anammuzamill@fccollege.edu.pk

Course Description 
The course provides an overview of classical and contemporary models of communication; it covers the key debates of human communication process in broader social, cultural and political context. The course is designed to engage students in intellectual debates regarding media systems, communication innovation and technology in both global and national contexts. In addition, course caters to the important ideas including information and gatekeeping process; communication, development and policy influence; audience studies and reception analysis. 

Learning Objectives
Students will be able to: 
· Learn about the evolution of communication process and its influence on society 
· Analyze the influence of interdisciplinary intervention in the models of communication
· Explore and analyze the emerging trends in media regarding information management; development and democratic practices and audience participation 
· Explore the relationship of information technology and media and its influence on human societies of present and future 















Fall 2021-Blended Academic Plan

Students will follow blended calendar for Fall 2021. The details of the calendar will be emailed to students 

Communication and Correspondence 
· In order to receive broadcast messages WhatsApp your cell number, name and class to: 0312-4882933 and save this number (0312-4882933) with my name in your phone as well. 
· All class material and course instruction will be posted on Moodle account http://tmoodle.fccollege.edu.pk/moodle/
· If you want help regarding Moodle account, please contact: its.moodle.help@fccollege.edu.pk
· You will also receive courses updated and announcements through emails on your FCC email address. Please note only use your FCC email address for communication. 
· If you want help regarding your FCC email, please contact: ithelp@fccollege.edu.pk
Online Classes: MS Teams link for online classes will be available on Moodle, Moodle and WhatsApp group a day in advance. Students must attend their online class and attendance will be recorded. 

COVID-19 SOPS: Please wear your mask when you are on campus. Do not remove your masks in classes to drink, eat or otherwise as risk of spread increases in confined spaces. Follow social distancing. If you want to ask questions after class, please stay in your seats and ask questions to maintain the social distancing. Carry a sanitizer if possible or wash your hands regularly. 

Class Attendance: Attendance is 10 percent of total grade. Please inform through email in advance if you wish to take leave for the class, in case of emergency, email the leave on the same day. Late leave applications wouldn’t count. If you submit a leave application on time you will not miss the credit for class. A total of 5 leave applications will be accepted in the entire term, marks will be deducted beyond 5 leave applications. 

Respecting deadline: All assignments should be submitted on time & presentation should be delivered on the scheduled date. No work would be accepted after deadline.  No retake for any course activity. In case of emergency, email application along with the relevant documents.

Code of Conduct 
Students would NOT be allowed to enter late in class. 

Academic Integrity Policy 
All students must abide by University Academic Integrity policies in case of violation (Cheating during exam, Plagiarism, Falsifying the data in Research) ALL CASES WILL BE REPORTED TO ACADEMIC INTEGRITY COMMITTEE
See the Details of Academic Integrity Policy in your Handbook


Course Breakdown

	Week
	Content
	[bookmark: _GoBack]Debates for Critical Thinking and Assessments  

	Week 1
	· Introduction to the course 
· Evolution of communication process 
· Mass Communication and interdisciplinary imperative
	· Introductions and Ice Breakers 

	Week 2
	· Lasswell Model of Communication 1948
· Shanon-Weaver Model 1949 
	· Discussion on media, power and public perception in context of Lasswell’s work and its relevance to modern public relations, advocacy and propaganda practices 
· Discussion on application of probability theory and emergence of information entropy in context of Shanon and Weaver Model 

	Week 3
	· Paul Lazarfeld’s-Two Step Flow Model 1955
· Osgood-Shramm’s Model of Communication 1954

	· Discussion on dynamics of social influence in modern societies 
· Discussion on Osgood and Schramm’s contribution the concepts of encoding and decoding in human communication 


	 Week 4
	· Westley and McClean Model of Communication 1957 
· Gerbner’s Model of Communication 1957 
	· Discussion on intervention of gatekeepers and gatekeeping process in communication
· Discussion on dimensions of perception and control in communication 
· Assessment: Quiz 

	Week 5
	· Berlo’s Model of Communication 1960
· Defleur and Rokeach Model of Media Dependency 1982
	· Discussion on Berlo’s word regarding message fidelity and key determinants of effect 
· Discussion of on understanding and analyzing the relationship of media and audience in broader social systems

	Week 6
	· Development Model of Communication (Participatory Development Communication and Roger’s Model of Diffusion) 
	· Discussion on media and modern technology in bringing social transformation and equality. 

	Week 7
	· Models of Media Systems and Production 
· John McNelly’s Model of News Flow 
· Johan Galtung and Mari Ruge Model of Gatekeeping 
	· Discussion of algorithm driven gate keeping, politics of news and changing social reality 

	Week 8
	· International Communication and Globalization 
· Global Communication Model 
· International Flow of Communication Model
	· Discussion on current trends of transnational media and globalized world 

	Week 9
	Mid-Term Assessment

	Week 10
	· Information Communication Technology Models
· Information Society Model
· Global Information Economy Management 
	· Discussion on the role of information and communication companies in information management and its implication on modern democracies 

	Week 11
	· Digital Convergence
· Globalization of technology 
	· Discussion on media ecology and its future 

	Week 12
	· Models of Media and Audience 
· User and Gratification Model
· Reception Analysis 
	· Discussion on need for a stronger model of media literacy and change in perspectives regrading audience

	Week 13
	· John Dewey’ Model of Public Education 
· Media Literacy Model 
	· Finalizing the topics and content for course presentations 

	Week 14
	· Henry Jenkin’s Participatory Culture
	

	Week 15
	Capstone and Presentation



Recommended Readings:
1. McQuail, D. (2010). McQuail's mass communication theory. Sage publications.
2. Baran, J. S. & Davis, K. Dennis, (2006) Mass Communication Theory (4th ed). Thomson Wordsworth; United States.
 3. Domink, J. R. (2007). The Dynamics of Mass Communication (9th ed). McGraw Hill; New York.
4. Narula, U. (2006). Handbook of communication models, perspectives, strategies. Atlantic Publishers & Dist. Narula  

Grading/Evaluation:

	Quiz  
	20 %

	Mid-Term Exam 
	25 %

	Presentation
	20 %

	Final Term Exam 
	25 %

	Attendance 
	10 %

	Total
	100 %                                                                                        



Grading Legend:

	Grades
	Quality Pts
	Numerical Value
	Meanings

	A
	4.00
	93-100
	Superior

	A-
	3.70
	90-92
	

	B+
	3.30
	87-89
	Good

	B
	3.00
	83-86
	

	B-
	2.70
	80-82
	

	C+
	2.30
	77-79
	Satisfactory

	C
	2.00
	73-76
	

	C-
	1.70
	70-72
	

	D+
	1.30
	67-69
	

	D
	1.00
	60-66
	Passing

	F
	0.00
	59 or below
	Fail



