Department of Mass Communication
Forman Christian College Lahore
(A Chartered University)

Course Information
Course Title:                          	Introduction to Communication Studies
Course Number:                     	MCOM 101
Credit Hours:                          	3
Section E	                      	M, W, F   	
Semester:                       		Fall 2021

Instructor Information   
Instructor:         			Rachel Hasan 
Office:               		003, Faculty Block  
E-mail:				rachelhasan@fccollege.edu.pk
Office Hours: 			Mon, Wed, Fri 		 

Course Introduction: Brief introduction to Print, Electronic and Advertising & Public Relations will be given. Types of journalism, news organization, basics of reporting and editing, contents of newspaper, television and radio, and structure of advertising and PR agencies will also be studied.

Learning Outcomes:
· Enable students to learn the basic components of journalism
· Differentiate between forms and tools of journalism – nature, audience, content and impact.
· To develop a basic understanding of news values and sources of news. 
· Develop an understanding of basic skills & responsibilities required for different journalistic practices 
· Understand the basic script writing techniques for various media
· To give them a deep insight of the practical side of journalism.

Course Evaluation: 	100 marks

	Assignments			10 marks
Activities			30 marks
Attendance			10 marks
Midterm			20 marks
Final Exam			30 marks

Course Requirements:

· Students are required to bring their own copies of newspapers for print and their own laptops for radio segments of the course.

· Students are expected to attend all the classes and come to class on time. If a student is 10 min late in the class, he/she will be marked absent.

· Assignments, activities and exams are compulsory. Re-take will not be arranged.
· Cheating: If a student is found guilty of cheating in an exam s/he will immediately be given an F grade in that exam. His/her cheating case will be immediately forwarded to Academic Integrity Committee (AIC) of the university.
· Plagiarism: If a student’s work is plagiarized from internet or copied from another student’s work, the student will be given F grade in that assignment.
· The case of plagiarism will be immediately forwarded to AIC
·   No retake of that plagiarised assignment will be taken.
· Mobile Phones: All the students are required to put their mobile phones on silent. If anyone’s phone rings during the class, the student will be immediately marked absent.
· During exams all the students are required to place all their cell phones (whether one or two) on the table placed in front of the room. If anyone is caught with a cell phone during the exam, it will be considered equivalent to cheating (whether the student was cheating or not) and the student will be given an F grade and the case will be forwarded to (AIC). 
· In case of taking leave, the student will have to submit a properly written leave application (not on a scrap of paper) along with written proof for absence. Leave will only be marked immediately before or after the leave duration, and not weeks later or at the end of the semester.
· Attendance policy

· Attending class is the only way you will be able to receive many valuable insights on the material. It is the student’s responsibility to notify the professor before an absence if possible and to make arrangements with the professor for turning in any assigned work or taking any exams scheduled for that day.
· 	Attendance will be taken at the start of each class. If you come in late, be sure to talk to your professor after class to make sure your presence was noted. In addition, remember to wear your ID card to class; if you are present without your ID card, you may be counted as absent.

· The student’s attendance grade will be determined as follows:

	M, W, F

	0 absences = 10/10%
1 absence = 9.5/10%
2 absences = 9/10%
3 absences = 8.5/10%
4 absences = 8/10%
5 absences = 7.5/10%
6 absences = 7/10%
7 absences = 6.5/10%
8 absences = 6/10%
9 absences = 5.5/10%
10 absences = 5/10%
11 absentees: Not allowed to take final exam























Grading Legend:



	Grades
	Quality Pts
	Numerical Value
	Meanings

	A
	4.00
	93-100
	Superior

	A-
	3.70
	90-92
	

	B+
	3.30
	87-89
	Good

	B
	3.00
	83-86
	

	B-
	2.70
	80-82
	

	C+
	2.30
	77-79
	Satisfactory

	C
	2.00
	73-76
	

	C-
	1.70
	70-72
	

	D+
	1.30
	67-69
	

	D
	1.00
	60-66
	Passing

	F
	0.00
	59 or below
	Fail





Course Outline

	Weeks
	Course
	Activities and Assignments

	1st Week

	· Introduction to Course 

· Introduction to Types of Communication and Journalism 

· Print Electronic and New Media and their various types

	
(Ice Breaking Session)
Group discussion and oral quiz session regarding prior knowledge about journalism and its types.







Activity 1: Students will bring their newspapers and have to present their understanding of the news layout by using sticky notes. 10 marks





Activity 2: Students will pick up at least 5 news stories, cut them out and paste them on a separate paper under some specific news values and also have to mention the sources of the same story. 










Activity 3: Writing a news story on any event or happening. Give it a headline, take a picture and give a caption to it. 10 marks





	2nd Week

	
· Introduction to Newspaper 

· Discussing its content and Layout in detail

· Journalistic terminologies (activity 1)

	

	3rd Week

	
· Definition of news and its structure

· News Values and Sources (activity 2)

	

	4th Week

	

· News writing techniques (activity 3)
· Introduction to reporting & Sub-Editing

· Column, Editorial and Feature

	

	5th Week
	· Intro to Broadcast media and its importance
RADIO
· Intro to Radio and its Importance 

· Basic Production Process

	


Assignment 1: Listen to 2 radio shows of different radio stations. Describe the content of the shows, mention the shows’ names, radio station, their RJs and time that show is aired. 10 marks


Mid Term (Print and Radio combined content – 20 marks)


	6th Week

	
· Organizational Structure of Radio

	

	7th Week

	
· Genres of Radio Production

Assignment 1
	

	8th Week
	Television
· Intro to TV and its Importance

· Intro to TV Journalism
	


	9th Week
	· Types of TV Programs 

· Television Organizational Structure 
· 
	Assignment: Students will present a proposal for a TV show of any genre.















Activity 4: Identifying communication elements of 5 newspapers ads. 10 marks

	10th Week
	· Television Production Process 

· TV Production Types
(Studio and Live Transmission)
· 
	

	11th Week
	
· Intro to Script Writing for TV
(Fiction/Non-Fiction)

· Impact of TV Lighting and Sets on the communication patterns

	

	12th Week
	· Intro to Advertising & Public Relations
· Organizational Structure of an Ad agency 
· Roles, functions, types and Key players of advertising
· PR practices and activities in Pakistan

	

	13th Week
	· Online Journalism

· Emerging digital communication & Social Media 
	
Activity 5: Brief summary of top twitter trends of the week and other social media stories. 





	14th Week
	Final exam

	30 marks



Readings:

· Gross, Lynne Schafer. (2010). Electronic Media: An Introduction. McGraw Hill, USA.
· Lorenz, Alfred Lawrence. & Vivian John. (2005). News Reporting and writing. Pearson Education.
· Yousaf Mirza. (2011). Exploring Journalism. A-One Publishers, Lahore. 


NOTE:

The course outline is subject to change as per instructor’s discretion.
 
