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Instructor information 

	Instructor’s Name 
	Faiza Rafique

	Office No.
	Office No. F11 New Faculty Block

	Office days/hours 

E – Office Hours
	 Monday( 11am-2pm)

It is advisable to contact over email or zoom. In case of an urgent work, you must schedule an appointment before visiting my office. 

	Email: 
	faizarafique@fccollege.edu.pk


Course information 

	Course name:
	Introduction to Communication Studies

	Course Number: 
	MCOM 101

	Section: 
	D

	Credit hours: 
	03


Course objectives: 

The basic idea of the module is to introduce students to the world of Mass media and its’ various approaches. The aim is to make students aware of the functioning and basics of different mediums of communication(Print, Radio, T.V, Online etc). They will be taught about the basics of print and electronic journalism focusing on the history print media, national television, role of journalists, terminologies used in print and electronic media, journalism ethics, skillful writing for headlines, news script, features and news reports, editing, how journalism has evolved into online journalism. In the beginning of the module the emphasis would be to highlight different aspects of journalism for students to develop interest in the field. There will be discussion on the role and impact of journalism in society. The other mediums like the Advertising and PR makes for a very interesting study of how advertising is created, and how it works alongside Public Relations in the framework of Integrated Marketing Communications in order to promote products and services. This will provide students with detailed insight into the structures, management, processes surrounding the advertising and public relations industry. Students will learn the need to manage media relations effectively, building organizational and brand identity and value by forming solid network through strategic communication planning. It combines knowledge from disciplines of advertising and public relations, suggests implications of strategies through various media management theories .Emphasizes the need for symbolic management of the organization by managing various forms of the media.
· Learning outcome: 
· To enable students to practice the principles and techniques of Journalism. 

· To develop a basic understanding of news values and sources of news. 

· Students will be trained to engage themselves in analytical thinking as to how they can use the subject practically in their lives. 

· Develop an understanding of basic skills & responsibilities required for different journalistic practices 

· Apply basic news, content & script writing techniques for writing news stories and scripts for radio and TV programmes.

· Focus will be on continuity of Journalism in whatever career they choose in life.

· This course aims to create an understanding about the fundamentals of Public relations and advertising. 

· Get familiar with the organizational approaches of PR and advertising.
· Understand the tactics to write effective copy writing for different target audiences. 
· Prepare advertisements, proposing ideas for public relation campaigns.
· Understanding the dynamics of the media industry; its’ varied practices.

Teaching and Learning Methods:

This module is taught using a variety of teaching methods. In addition to class lectures, the following methods will be included:

· Group work to develop the concept of working together

· Power point presentations to engage the students visually

· Students will be taken to seminars and workshops relevant to the course being taught

Study Hours:

As per the new study policy, online students will be facilitated via zoom recorded lectures. The lectures will also be live streamed for students in class via Zoom or Microsoft Teams. 
· Course Outline:

	Week 
	Topic
	Activities 

	1
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6
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8
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14
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16
	An introduction to Journalism and the media

Defining journalism

Understanding journalistic jargons

Departmentalization of a news paper

What is news? Definitions

News Values

News Essentials

Importance of a newspaper and story structure
Types of news 

Sources of news 
Attribution of sources 

Identifying various types of 
journalistic writings

Photo Ethnography
Studying what entails in the journalistic ethics 

Code of conducts for Journalism and 
its’ practice in today’s age
 Introduction to Advertising
Tools of advertising (Different techniques appeals and executional frameworks)

ATL/BTL activities

Advertising Models


Advertising Appeals

Functions and departments of advertising agency 

Introduction to advertising creativity

Copywriting 


How to write effective copy? (Writing headlines, body copy, and captions/taglines, jingles).

Mid Term Exams

Introduction of Public relations. Importance of PR

Present status of PR and future scope

Types of PR

Challenges to PR 

Campaigns for Public Relations

Introduction to Radio

Various practices of Radio Industry

Introduction to Internet; History and the developments

Social Media Introduction
Social Media Importance &Uses

Ethics and Laws of Social Media an Introduction

Final Term
	Students will be asked to maintain a portfolio of the work/activities being done

2 While discussing each medium, students will be asked to come with print electronic and radio adverts. (Class discussion on studying or reading the advert, what appeals them the most? Getting familiar with the advertising jargons)
Activity: Each student will be asked prior the class, to bring a copy of any newspaper and encircle the jargons.(Class Discussion)

Activity: Home Assignment Students will be asked to individually bring news stories depicting the news values. Students will be provided with handouts and other reading material for the lecture

Activity: Identifying styles of writing. Students will be required to collect different news stories and determine the news writing styles.

Activity: Students are required to write a short news story, picking up on any of the news types

Activity: Peer Instruction: Students will exchange ideas on various types of writings in journalism, their major drawback and opportunities
Activity: Students are required to write a column of their choice of topic
Activity: Students will be asked to take pictures on any preferred theme. Assignment rubric will be uploaded.
Activity: Presentation on comparison of two newspaper, highlighting the news values, organizational policies and other essential component of a newspaper. QUIZ: Journalists' principles: balance, accuracy, newsworthiness and clarity. What do journalists mean by objectivity, fairness and balance?
Activity 1:Reading and understanding advertising

Activity: Peer Activity: Proposing their own brand idea, coming up with a creative concept_ tagline, big idea and advert brief.(In groups using different appeals group discussion)

Activity: Canteen table activity

(Different questions will be given to each group, arguing about either they agree or disagree giving arguments.)

Activity: A guest speaker from advertising background will be sharing his expertise.

A short trip to an advertising agency

Activity: Preparing a quick stop motion outside class and sharing your group ideas with class.(Students will be assigned individually to make a stop motion on any theme)

Activity: (Story boarding in advertising) Students will be asked in groups to pick up on a brand or create their own brand and work on the storyboarding technique(Presentation)

Activity: Students have to design a print advertisement according to the given rhuberics.
Activity: Discussion on Case Study about the effectiveness of  Public Relations

 Proposing a question out of the given material, students have to do research
Students will write for different types of P.R

Activity: P.R Campaign presentations. Integrating advertising and P.R(Each group will present their idea utilising any of the techniques/tools of P.R
Activity: Students will monitor radio programs on their favorite radio channel for one week; will discuss the pros and cons.
Activity: Students will prepare a radio talk show, advertisement, drama, feature or public service message.

Readings and class activities.




Evaluation Criteria:

Assignments/Activities



10%

               
Attendance /C.P                                       10%

Projects


                           15%

Quiz 




15%

Midterm



20%

Final-term



30%

Total: 




100

Grading Legend

	Grades
	Quality Pts
	Numerical Value
	Meanings

	A
	4.00
	93-100
	Superior

	A-
	3.70
	90-92
	

	B+
	3.30
	87-89
	Good

	B
	3.00
	83-86
	

	B-
	2.70
	80-82
	

	C+
	2.30
	77-79
	Satisfactory

	C
	2.00
	73-76
	

	C-
	1.70
	70-72
	

	D+
	1.30
	67-69
	

	D
	1.00
	60-66
	Passing

	F
	0.00
	59 or below
	Fail


Recommended Readings:
Advertising Media Planning By Larry D. Kelley, Donald W. 

Mastering Public Relations by Anthony Davis 

All about Public Relations: Marsha Friedman’s 

General Reading: 

Shahid, M.I.,(1991). Mass Communication. Lahore. Caravan Book House.

Khalid,A.R.,(1987). Concepts of Journalism. Lahore. Caravan Book House.

Khurshid,A.S., Hasan, M., (1986).Journalism For All. Lahore. Aziz Book Depot.

Rehmat,Adnan.,(2014). Reporting Under Threat. Civic Actions Resources. 

Cushion,S.,(2012). Television Journalism. London. Sage Publications.

Adam,G.S., Clark, R.P.,(2006). Journalism The Democratic Craft. New York. Oxford University Press.

Rich,C.,(2007). Writing and Reporting News. Boston. Wadsworth.

Additional Resources:

The instructor will keep posting the various course-related materials on the Blog dedicated for this course. It is the student’s responsibility to regularly check blog for updates, announcements, additional readings, any internet references, chapters from a particular book, readings and articles for review, etc.

Note: Marks distribution  &course  outline can be changed by the instructor and students will be informed accordingly. 

Students will be provided with handouts and other reading materials.
Good Luck
