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MCOM 200: Copy Writing 
	Course Information

	Course Code
	MCOM 200

	Course Title
	Copy Writing

	Section
	B

	
	

	Instructor’s  Information

	Name
	Faiza Rafique

	Office 
	Office No. F11 New Faculty Block

	Office Hours

E Office Hours

	Monday, Tuesday & Wednesday(10:00-11:00am)
It is advisable to contact over email or zoom. In case of an urgent work, you must schedule an appointment before visiting my office.
Always available on email. Zoom meetings are arranged for explanation of assignments, video lectures or for answering any questions or concerns 

	Email
	faizarafique@fccollege.edu.pk

	
	




	


Course Description:
	This course focuses on incorporating different copywriting styles and mechanisms required to write an effective copy for the different mediums like Radio, Television, Public Relations, promotional advertising materials and the Internet. This course will help students to develop skills needed to evaluate consumers and their indigenous needs and to write effective and persuasive copy for selling their ideas and to write effective and persuasive copy for pitching. The objectives of this course involve rigorous writing practice in form of various copy writing techniques applied. This course will help students to learn, prepare, apply and present various writing methods in the most effective manner.


	Learning Objectives:

	By the end of this course, students will be able to learn 
· The basics of copywriting skills.
· The principles of persuasive writing through a series of advertising projects, including print, broadcast advertising, , direct mail, and new media advertising. 
· Dos and Don’ts of writing effective copy. 
· How to use a variety of mediums to deliver a message/story effectively.
· How to integrate storytelling and copy writing 


	Course Reading Material:

	Course Pack prepared for students using the following books
· The Adweek Copywriting handbook by Joseph Sugarman
· The Copywriter’s Handbook:  3rd Edition by Robert W. Bly.
· IMC( Tom Duncan)
· Social Media Management (Amy Van Looy)


	Digital Library

	Students can also access some of these books through digital library FCCU


	Grading/Evaluation Criteria:

	This course is designed to equip our students with concepts and skills which will enable them to become a creative resource for advertising industry. Creative pedagogy technique is applied while designing assignments & assessments. The assignments & activities promote higher order thinking skills and emphasize on the service-learning objective of the course.   


	Assessment Breakdown 
	· Mid Term	Assignment				20Marks
· Final Project+ Exam (Activism campaign)		30Marks
· Webinar& P.R Activity				5Marks
· TVC  pitch presentation 			20 Marks
· Creative Advertising Campaign assignment 10Marks
· Class Activities 				10Marks
 (Rubrics for all assignments/projects will be uploaded on Moodle & will be emailed to all students via empower account)


	Course Requirements& Rules:

	
· Assignments should be submitted on time. Late submission will make you lose marks (Due to prevalent pandemic situation, students will be allowed to email late assignments if they have connectivity issues.
· Strict action will be taken against plagiarised assignments.
· Students must participate in online meetings, webinars & class activities.


	Topics







Assignments Breakdown
	Intensifying the brand message
Message strategies
Writing for P.R
Digital Media Industry:
Introduction to Social Media Management
Social media tools and types
Writing for Website and social media
Social media and activism
       Creative Advertising Assignment    Submitted 
TVC Pitch presentation                Presented 
Class Activities                          5 Graded activities counted as class participation
P.R Activity &Webinar on social media tools          Scheduled on 20th 
May
Mid Term Assignment Submitted
Final Assignment                                                        Scheduled in second week of June 


	
	



	Weeks
	Topics
	Activities 

	1
	Introduction to advertising
Good versus bad ads
 Importance of Copy Writing in Media

	Students will bring print adverts and analyse the copy techniques (Done) 5 Marks

	2
	Advertising agency
Researching your client
	Class Activity 
Students will work in groups and prepare 8 different types of headlines of a similar brand(Done)  5 Marks

	3
	Basic elements of writing a good copy.
Functions of writing attention getting copy
 Rules for writing clear copy.
Introduction: Guidelines to write persuasive copy
	
	Activity:
Students will do a small activity based on peer instruction.(Done)


	4
	Brand communication; The types of brand messages
	Class lecture

	5
	The Copywriter; The Message; The Idea; The Slogan. Introduction to types of headlines
Body Copy
	Activity:
Students will use 15 attention getting words to prepare headlines
Presentation: Students will work in groups and prepare a TVC strategic concept and will give a brief presentation 
(Done)
20Marks

	6
	Strategic Mandates for the creative side

	Assignment: Students will choose 3 most creative advertising campaigns and answer questions mentioned in assignment rubric( Done)
 10 Marks




	Lesson Plan 
	Weeks 
	Topics
	Activities 

	
	7
	Intensifying the brand message
	Video lecture, presentation
Individual Assignment : Create different brand messages for brands
Moodle submission 

20 Marks Done 


	
	8
	Message Strategies
	Online class session 

	
	9
	Mid Term 
	Assignment

	
	10
	Writing for P.R 


	Video Lecture, Presentation
Discussion: 5 Marks based on readings


	
	11
	
Digital Media Industry:
Introduction to Social Media Management

	Video Lecture
Online Class


	
	12
	Social media tools and types
	Webinar 5 Marks

	
	13
	Writing for a blog

	Video lecture

	
	14
	Activism campaigns 

	Case Study 
Jstor Articles
New York Times 
Youtube Videos
Hashtag online campaigns

	
	15


	Writing for Website and social media
Social media and activism
	Assignment : social media activism campaigns Individual 




You will be graded according to the grading legend attached 
	Grades
	Quality Pts
	Numerical Value
	Meaning

	A
	4.00
	93 – 100
	Superior

	A-
	3.70
	90 – 92
	 

	B+
	3.30
	87 – 89
	Good

	B
	3.00
	83 – 86
	 

	B-
	2.70
	80 – 82
	 

	C+
	2.30
	77 – 79
	Satisfactory

	C
	2.00
	73 – 76
	 

	C-
	1.70
	70 - 72 
	 

	D+
	1.30
	67 – 69
	 

	D
	1.00
	60 – 66
	Pass

	F
	0.00
	59 or below
	Fail



Note: Marks distribution  &course  outline can be changed by the instructor and students will be informed accordingly. 
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