DEPARMENT OF MASS COMMUNICATION
FORMAN CHRISTIAN COLLEGE (A CHARTERED UNIVERSITY)

Course Information:

Course Title:			Fundamentals of Research 			(3 Credits)
Course Code:			MCOM 414
Semester:			Spring 2022   

Instructor Information:
Name:				Dr. Anam Muzamill
Office Room:			E-233
Office Timings:	Monday, Wednesday and Friday 1:00-2:00 
Email:				anammuzamill@fccollege.edu.pk

Course Description 

This course explores the advanced components of Mass Communication research that
have academic and industry implications. Students in this course will learn about the
significance of qualitative and quantitative research and understand the process, types,
methods and techniques employed in experimental research, descriptive research, content
analysis and case studies. Students will also be trained that how to generate sound
research results through using the techniques of reliability and validity and appropriate
statistical analysis for testing of the hypotheses. Awareness about the current trends on
communication research will also develop the interest of students to explore their research
education in the field of mass media and communication.

Learning Objectives: 
Students will be able to: 
Analyze the social and communication problems of the contemporary world
Explore the relationship between theory and research
Learn advance research elements and concepts
Approach and apply research methods for research problems 
Analyze the data; to draw meaningful conclusions from the research data 
Learn to report the research findings in prescribed format 











Communication and Correspondence 
· All class material and course instruction will be posted on Moodle account http://tmoodle.fccollege.edu.pk/moodle/
· If you want help regarding Moodle account, please contact: its.moodle.help@fccollege.edu.pk
· You will also receive courses updated and announcements through emails on your FCC email address. Please note only use your FCC email address for communication. 
· If you want help regarding your FCC email, please contact: ithelp@fccollege.edu.pk

Class Attendance: Attendance is 10 percent of total grade. Please inform through email in advance if you need to take leave for the class, in case of emergency, email the leave on the same day. Late leave applications wouldn’t count. If you submit a leave application on time you will not miss the credit for class. A total of 5 leave applications will be accepted in the entire term, marks will be deducted beyond 5 leave applications. 

Respecting deadline: All assignments should be submitted on time & presentation should be delivered on the scheduled date. No work would be accepted after deadline.  No retake for any course activity. In case of emergency, email application along with the relevant documents.

Code of Conduct 
Students would NOT be allowed to enter late in class. 

Academic Integrity Policy 
All students must abide by University Academic Integrity policies in case of violation (Cheating during exam, Plagiarism, Falsifying the data in Research) ALL CASES WILL BE REPORTED TO ACADEMIC INTEGRITY COMMITTEE
See the Details of Academic Integrity Policy in your Handbook


Course Breakdown

	Week
	Content

	Activities

	Quiz and Exams



	Week 1
	1.1 Introduction to course 
1.2 Approaches to Theory Building 
1.3 Theorizing Mass Media Research 
	
	

	Week 2
	2.1 Revision of Research Process
	Self-Learning Activity: Research Aptitude Survey

Proposal Recap
	

	Week 3
	2.2 Advance Research Elements-Variables and Levels of Measurement 
	Students will be asked to make necessary changes to their previously prepared proposal-Introduction, Literature, Theoretical Framework
	

	Week 4
	2.3 Reliability and Validity of data-Issues and solutions 
	Approval of research proposal and getting started on conducting research
	Quiz 

	Week 5
	3.1 Conducting Research-Selection of Research Methodology 
3.2 Quantitative and Qualitative Research Methodology 
	Finalizing the research methodology for research paper
	

	Week 6
	3.3 Research Designs-Descriptive, Correlational, Experimental and Explanatory 
	
	

	Week 7
	5.1 Qualitative Research Methods for Mass Media Research
5.1.1 Instrument Construction for a Qualitative Method 
	Constructing and Finalizing research Instrument
	

	Week 8
	5.2 Quantitative Research Methods for Mass Media Research
5.2.1 Instrument Construction for a Qualitative Method
	
	Mid-Term 

	Week 9
	6.1 Approaching Population & Sample
6.2 Methods of Sampling  
	Finalizing the sample size
	

	Week 10
	7.1 Data Collection and Data Analysis 
	Beginning data collection
	

	Week 11
	7.2 Methods and Statistical Techniques for analyzing quantitative Data 
	
	

	Week 12
	7.3 Methods for analyzing qualitative Data
7.4 Contextualizing the research findings
	
	

	Week 13
	 8.1 Reporting Data Research Paper Components 
8.2 Techniques for Writing Research papers
	Getting the research paper in to shape, submission of first draft 
	

	Week 14
	Revision of Research Paper Drafts 
	
	

	Week 15
	Final Revision and Submission of Research Paper Drafts 
	
	



Recommended Readings:
1. Mass Media Research by Wimmer & Dominick
2. The Essential Guide to Doing Research Zina O Leary

[bookmark: _GoBack]


Grading/Evaluation:

	Quiz  
	20 %

	Assignments & Activities 
	20 % 

	Mid-Term Exam 
	25 %

	Research Paper 
	25 %

	Attendance 
	10 %

	Total
	100 %                                                                                        




Grading Legend:

	Grades
	Quality Pts
	Numerical Value
	Meanings

	A
	4.00
	93-100
	Superior

	A-
	3.70
	90-92
	

	B+
	3.30
	87-89
	Good

	B
	3.00
	83-86
	

	B-
	2.70
	80-82
	

	C+
	2.30
	77-79
	Satisfactory

	C
	2.00
	73-76
	

	C-
	1.70
	70-72
	

	D+
	1.30
	67-69
	

	D
	1.00
	60-66
	Passing

	F
	0.00
	59 or below
	Fail



