
Sociology Department / Degree (BA/BS)
SOCL 355: Sociology of Media
Spring 2022
Credits: 3
Instructor:

· Athar Azeem
· Location: F-102
· Contact: Email: atharazeem@fccollege.edu.pk
Course Description 
Investigates the social institution of the media and its impact on society, the analysis of the social structure of media organizations, major theories of media effects and their application to Pakistani and other societies. It examines the representation of different social groups by media and teaches methods appropriate for media research.
Course Objectives / Learning Outcomes
I.
UNDERSTANDING OF SOCIAL REALITY

1. Can describe the scope of the discipline. What does sociology of media cover?

2. Can use a basic sociological vocabulary to understand media and its effects.

3. Knows how to think sociologically about the media impact on society

4. Use sociological knowledge for media production. 

5. Demonstrates adequate background understanding for further specialized study of social behavior directed by media.  This will prepare one to take other sociology courses at Forman, but will also enlighten course work in other disciplines.

Pre-Requisites: SOCL 100
Course Outline: 

Week: Course organization, introductions: The Sociological Perspective to understand media,

1.    Reading: Ch 2 (Clint C Wilson)
2.    Issue: Functions of media in society, Mass Media and the Mass Audience, Mass  media and collective consciousness, symbols, stereotypes and the mass media.
1. Week: Race, Culture and Media
3.    Reading: Ch 5 (Clint C Wilson)
4.    Issue: Race and its representation, Old Problems Linger in the New Media Era
2. Week: Socialization and Media Role
5.    Reading: 

6.    Issue: 

3. Week: Grounding Theories of Mass Communication
7.    Reading: https://courses.lumenlearning.com/introductiontocommunication/chapter/grounding-theories-of-mass-communication/
8.    Issue: Magic Bullet Theory, Hypodermic Needle Theory, Uses and Gratification   Theory, Cultivation theory
4. Week: Public Relations: An opportunity to Influence the Media
9.    Reading: Ch 8 (Clint C Wilson)
10.    Issue: Public relations’ influence on the News Media, Diversity in Public Relations: The need to reflect Demographic Growth and Changes
5. Week: Transforming Cultures
11.    Reading: Ch 8 (Mark Balnaves)
12.    Issue: Intercultural communication, Global Flows, Media Ownership, radical and rebellious media
6. Week: Technologizing the word
13.    Reading: Ch 2 (Mark Balnaves)
14.    Issue: The printing press, radio, Film and Television, Computers and Social Media
7. Week: Revision and Mid Term Examination
Week: Classics in media and effects
15.    Reading: Ch 4 (Mark Balnaves)
16.    Issue: The influence of Media, The active audience, the medium
Week: Media Economics
17.    Reading: Ch 12 (Mark Balnaves)
18.    Issue: Public Service Broadcasting. Traditional media economics, New Media Economics, digital piracy
Week: Classics in media and Ideology
19.    Reading: Ch 5 (Mark Balnaves)
20.    Issue: Ideology and hegemony, empirical evidence for Marxist views, Critical theory, Theorist snapshot: The Frankfurt School
Week: Theorizing Media and Crime
21.    Reading: Ch 1 ( Yvonne Jewkes)
22.    Issue: Mass Socity Theory, Strain Theory and Anomie, Marxism and Critical Criminology and the dominant ideology approach 
8. Week: Presentations
14. Week: Information Warfare and Modern Propaganda
23.    Reading: Ch 7 (Mark Balnaves)
24.    Issue: Elements of Public opinion, perception management
16. Week: Final Term Examination 
The instructor reserves the right to change or amend the syllabus as needed. Students will be notified of any changes in course requirements or policies.
Assessment/ Grade Distribution (choose as applicable) 

Quiz                                                10%

Mid Term Examination                    30%

Final Term Examination                  40%

Class Participation & attendance    10%

Presentation/Project                        10%

Text Book

· Wilson II, C. C., Gutiérrez, F., & Chao, L. (2012). Racism, sexism, and the media: Multicultural issues into the new communications age. Sage Publications.
· Balnaves, M., Donald, S. H., & Shoesmith, B. (2008). Media theories and approaches: A global perspective. Macmillan International Higher Education.

· Jewkes, Y., & Linnemann, T. (2017). Media and Crime in the US. sage Publications.

Classroom Participation & Policies 

The goal of this course is to foster your own learning of the material. Plagiarism is a serious offense and would result in an F grade in the course.
“Plagiarism, or literary theft, is defined as appropriating the literary composition of another person, including parts, passages, or language of the writing, and passing off the appropriate material as one’s own. Plagiarism is the failure to give proper credit or citation to one’s sources of information. It includes the failure to use conventional methods of documentation for material quoted or paraphrased. Additionally, plagiarism includes allowing someone else to compose or rewrite an assignment for a student.” 
Please refer to university policy for more information. If plagiarism is observed disciplinary action will be taken.
 Periodic in-class discussions and small group work are necessary for this to occur. Thus, your attendance is required. Every effort should be made to arrive to class on time (applies both to in person and online classes). If students are more than five minutes late in the beginning of the class they would not be allowed to enter the class or if they leave the class earlier they will be marked absent.

· Assignment if submitted late would result in 1 mark deduction with every passing day.

· The only work that would be graded is the one that is submitted on moodle or submitted hard copy to the instructor (whatever the instructor has suggested).  No work shall be sent through other medium such as whatsapp or email.

· Failing to meet 70% attendance in the course will result in F grade. No work that is submitted would be graded if you have not taken classes or attendance is below 70%.


