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Course Introduction:
The course aims to provide a comprehensive look into the field of Communication Campaigns. Through a hands-on training experience, the course introduces advanced understanding of the design, analysis, and evaluation of communication campaigns. Planning a communications campaign needs careful consideration of objectives, audience, research, messaging, communication channels, implementation, timing, resources, and evaluation. This course is designed to strengthen students' understanding of communication campaign principles and sharpen their professionalism in employing those principles to design and launch a successful communications campaign. 
The focus of the course is to sensitize and engage students in service-learning program through this course; keeping in mind United Nation’s 17 Sustainable Development Goals (a universal call to action to end poverty, protect the planet and ensure that all people enjoy peace and prosperity). So through this course, we will be contributing towards these goals. Students will be organized in groups to develop communication campaigns based on the sustainable developmental goals using advertising and Public Relations tools. 

The impact of the campaigns launched in this course can be gauged in the form of community mobilization and field work, for example organizing street theatres for awareness purposes, teaching under-privileged kids, training schools for inclusive education, awareness sessions on health and hygiene in the under-privileged areas, capacity building for the masses, especially unemployed women and other similar community mobilization efforts.

Learning Outcomes:

At the end of this course students will be able to:
· Understand the basics of communication campaigns. 
· Examine and analyze a communication campaign critically.
· Identify target audience and communication campaign opportunities.

· Prepare research proposals and action plans for a feasible communication campaign.

· Formulate campaign strategies to meet communication objectives.

· Develop communication materials to meet the desired communication objectives.

· Evaluate communication effectiveness and managing issues that can impact an organization or its stakeholders.

· Propose feasible plans for communication campaign.

· Assess which media is most suitable for a particular campaign.

· Design and execute communication campaigns
Teaching & Learning Methods:

Lecture; Self Directed Learning, Student Projects, and Field Activities.
Course Rules
Students are expected to acknowledge all the emails and WhatsApp messages whenever they get access to the internet. Students are expected to follow netiquettes during online course meetings and while sending emails and messages on WhatsApp. Students will be sent instructions via Moodle, Email and WhatsApp group. 
Ethics

Although your grade does not contain an ethics component like some other courses, I require complete honesty in producing your work. Plagiarism is useless to you anyway. By having someone else do the work for you, you are missing an opportunity to immerse yourself in the television industry. You are also waiving your right to learn. If you are willing to do that, then you have to evaluate if it’s worth the aggravation and the time you invest in this course. Plagiarism, cheating and/or fabrication will not be tolerated. They are serious offenses – both in course and in media careers. 
Class Conduct:

Besides punctuality and regularity (which are inevitable) you are expected to:

Respect your classmates, your instructor and even yourself. As we will be talking about topics and issues that some people feel quite passionate about, differences of opinion are bound to arise. Disrespectful conduct will not be tolerated, and students acting inappropriately will be asked to leave. Avoid side conversations during lecture or video/audio. Students will not be allowed to use their mobile phones during the lecture. 
Course Outline
	Weeks 
	Content 
	Activities 

	1
	Introduction & Orientation of the course
	Course Outline            Discussion

	2
	Introduction to service learning

Sustainable development goals and the need of service learning 

	Class Lecture

Reading on service learning and academia

	3
	Theory and principles of public communication campaigns
	Class Activity: Based on reading

Service-learning ideas: Each student must share 5 best service-learning practices from around the world

	4
	Strategic planning of campaign design 


	Case Studies

Reading                  

	5
	Constructive persuasive messages for campaigns
 
	

	6
	Writing proposal for campaign design

What it takes to make effective campaigns


	

	7
	Service-learning campaign design 

What it takes to make effective campaigns

Evaluating communication campaigns critically                             
	Assignment Submission on promoting reading among children.

	8
	Mid Term 
	

	9
	Advertising, social marketing and behavior change


	Written Exam

	10
	Digital media marketing: The new practice? 

	Webinar

	11
	Media and Advocacy

	

	12
	Using Public relations & Advertising for communication campaigns

Media management in campaign design

	Readings & Case Study

	13
	Evidence based practices in communication campaigns

	

	14
	Campaign design for social change


	

	15

16
	Final Campaigns 
	


Course Evaluation:

Grading will be based on active class participation and completion of ALL assignments in and out of class. Your final grade for this course will be based on:

Activities and Assignments:

40%    



Participation:
 

    
20%



Projects:
 
                
40%



Total:



    
100
The grading system for the course is as follows:

	Grades
	Quality Points
	Numerical Value
	Meaning

	A
	4.00
	93 – 100 
	Superior

	A-
	3.70
	90 – 92
	

	B+
	3.30
	87 – 89 
	

	B
	3.00
	83 – 86 
	Good

	B-
	2.70
	80 – 82 
	

	C+
	2.30
	77 – 79 
	

	C
	2.00
	73 – 76 
	Satisfactory

	C-
	1.70
	70 – 72    
	

	D+
	1.30
	67 – 69
	

	D
	1.00
	60 – 66 
	Passing

	F
	0.00
	59 or below
	Failing


Course Readings: 
(E-books resourced through digital library)

· https://sk.sagepub.com/books/public-communication-campaigns-fourth-edition  

· https://us.sagepub.com/en-us/nam/handbook-of-international-and-intercultural-communication/book8793  

· https://www.tandfonline.com/db/era/journal-db-entry/e649324
Recommended readings resourced through digital library:

· All readings will be uploaded on Moodle

· https://www.jstor.org/stable/10.7249/tr285dhhs.13
· https://www.jstor.org/stable/canajeducrevucan.35.4.284
